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Invasion of the  
Millennial Pet Owners

Pew Research data puts the percentage of pet owners between the ages of 18 
and 29 at 58 percent. 

Christine Shupe, CAE, 
Executive director of the Veterinary Hospital Managers Association. 

  39%
21 to 30% of 
clients are age 
35 or younger

  27% 21 to 40%

  3% More than 50%

What strategies have you adopted to address 
the needs of the 35 and under demographic 
and to attract other millennial clients?

92% Enhance social media to communicate  
more effectively with clients

88% Communicate by email

84%
Created mobile-friendly website  
to appeal to mobile users

77%
Offer third-party payment to assist  
with unexpected pet expenses

24%
Implemented loyalty programs to 
reward frequent users or visitors

18%
Offer trending products like  
organic foods and supplements

7% Participate in networking events geared  
to a younger audience

What percent of your 
clients are age 35 or 
younger?

Turn the page to find 
out how well you know 
millennials.

That means more than half of today’s pet owners be-
long to the generation of people who don’t check 
voicemail, prefer texting to talking and are eager to 
share opinions and reviews online. A recent VHMA 

survey asked practice managers if they were seeing 
growth in the number of millennial clients using their 
services. Respondents said that, overall, the number of 
clients in the 35 and under age group was increasing.

Article reprinted with the permission of DVM360, JUNE 2016, DVM360 Magazine is a copyrighted publication of Advanstar. Communications inc. All rights reserved.
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PRACTICE MANAGEMENT

Quiz: Do you know millennials? Really?

1.  Which of the following describe actual categories  
of millennials (select all that apply):

Answer: A-F. According to the Boston Consulting 
Group, even though millennials have a number of 
shared beliefs, habits and values, they aren’t homog-
enous.

2.  Research shows that, on average, millennials  
check their smartphones how many times a day?

Answer: B. According to Entrepreneur, millennials 
check their phones 43 times a day.

3.  Select a phrase that best describes millennials.
Answer: B. According to Inc., millennials were raised 
with a mobile device in each hand so they want infor-
mation now, and they want to get it interactively. This 
generation needs to feel connected and involved.

4.  Which marketing strategies might successfully  
attract the attention of millennials:

Answer: A-D.   According to Inbound Marketing, mil-
lennials are the most connected generation, and they 
respond favorably to opportunities to engage and in-
teract online.

5.  Want to annoy millennials as you try to connect  
with them? Do this:

Answer D. According to Wired, millennials are shrewd 
and value smart, honest communication from those 
trying to engage with them.

Find out whether you have the potential to make a strong connection with this growing client base or whether you need to 
cultivate your hipster Snapchat pop culture.

1.  Which of the following describe 
actual categories of millennials 
(select all that apply):

a.  Hip-ennial: cautious, charitable 
and heavy social media user

b.  Millennial mom: wealthy, fami-
ly-orientated and digital savvy

c.  Anti-millennial: locally minded and 
conservative

d.  Gadget guru: successful, free-spir-
ited and wired

e.  Clean-and-green millenni-
al: cause-driven, healthy and 
enjoys content

f.  Old-school millennial: cautious, 
charitable and not as wired

2.  Research shows that, on average, 
millennials check their smart-
phones how many times a day?

a. 15

b. 43

c. 187

d. 261

3.  Select a phrase that best de-
scribes millennials.

a. They prefer face-to-face contact

b. They expect instant gratification

c. They are inattentive slackers

d.  They are no different than previous 

generations

4.  Which marketing strategies might 
successfully attract the attention of 
millennials:

a. Using a humorous approach
b. Including a video
c.  Going social … Facebook, Twitter 

and so on
d.  Including a number of social 

channels to provide feedback 
on your services

5.  Want to annoy millennials as you 
try to connect with them? Do this:

a.  Connect with them on social  
channels rather than engage them

b. Come across as inauthentic
c. Use hashtags
d. All of the above

Facebook, Twitter and Linked In are considered the industry standard for connecting with millennials. Whether a prac-
tice has already seen a shift in demographics, data suggests that the industry is trending toward younger clients. It’s 
wise to monitor your social media strategies to engage this growing group of pet owners with an effective, honest 
and authentic approach.

How’d you do?
5 Correct        You must be a millennial!
3-4 Correct    You’re off to a good start
0-2 Correct    Whoops! Spend the next three weeks           
          on Snapchat and try again.
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